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KoHuenuusa 6peHaa NeneHmxuk
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Pe3ynbTtatbl aHkeTupoBaHua (25 aHKerT)
Questionaries Results

Y3HaBaeMoCTb Fenenmxuk (20) > Coun (16) > AHana (11)

reneHpXuK (aHKeTbI)

Couun
o0

AHana

oo

0

NeneHmKUK- Nuaep Ha cerop,Hanuﬁ A€Hb

Pa3zBneyeHuns
AKTUBHbIW OTAbIX

611aroycTpomncTeo
yucToTa

CEeMEeNHbIN oTAbIX

MASHKHBIN OTABIX

nuTaHue NETHUI OTABIX
JIOCTYMNHOCTb
KypopTonorus
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Coun > AHana > 'eneHaXuk
(no pe3ynbTataM uccrnenoBaHns MHeHus rocten KK "Hapexnaa")

Pa3BneyeHnst n akTUBHbIN OTAbIX (8)
BnaroyctponctBo HabepexxHon u unctoTa (4)
CemenHbin oTabix (3)

MNsKHBIV OTABIX (2)

MNuTaHne (2)

JleTHni otapix (1)

KypopTonorus (1)

JocTtynHocTb (1)
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Pe3ynbTtatbl aHkeTupoBaHua (25 aHKerT)

Questionaries Results

00
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AocTtounHcTBa NeneHpxumka MNporpeccnBHOCTb M AMHaMuKa (7)
0 YucroTa n bnaroycrponcteo (4)
- | R AtMmocdepa, docTynHocTb (3)
MNpupoaa, Pagywwue v MoctenpumMcteo (2)
ur MmbkocTb, YBnekatenbHocTb, Cnokoncrteme (1)
D i EMST ngrpo"cr 0
|:| | niaroy NCTB!
Hocrytiaers

Or Mpupoza,
ok ForenpAHCTE

'mbkocTb

éBneKQTEHbHOCTb
|:| NMOKOUCTBUE
0

CMNA \ kypopTtonorus (20)

Pa3BneyeHns (18)
MoTeHumnan gns pasBuTUSA CriopT (16)

CnA

KypopTosorus basane e DKO-TYpU3M (13)
KpYTIbiiA oz KynbTypHO-uUcTOopryeckmi Typusm (12)
BusHec-Typusm (8)

Cnopt

N KynbTypHo- NHBECTULMOHHO-CTPOUTENbHAA HaNpaBNEHHOCTb (2
DKO-TYpU3M  UCTOPUYECKUU
TypU3M Hayka, detckuin Otapix,CobbiTUIHbIN (2)

BusHec
TYpU3M

Pad .
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Hayka, AeTcKui 0TAbIX, COBbITUIHBIN TYpn3m
0000I00O0000OoOOn00on




Pe3ynbTaTbl aHKeTUpoBaHua (25 aHkeT)

Questionaries Results

Heob6xoauMo pa3BuBaTb B 6amxanwem byaywem:
KpyraioroandHbie Kpyrnorogn4Hole nporpamMmsl (5)

MporpamMmbi
or BanbHeonorus CMNA v banbHeonoruto (4)
n CMA

KauecTtBo cepsuca KaquTBO Cemeca (3)
OXAYHAPOHLI TYPSM MexayHapoAHbIi TypuamM (3)

OF

FeneHM)KUK cerogHA 3TO:

O6LeaoCTyNHbIM AMHAMUYHbIA KYpOPT A1 CEMEMHOrO OTAbIXa, MHOro Monoaexu. CpeaHbii Knacc.

TypucTbl: 25-45 net, cpeaHss nonoca m tOr PO, npuesxatrowme Ha JIMYHOM TPaHCMNoPTe JIETOM, TPY>XXEHUKM.
Pa3Hoobpasune pasBnekaTesibHbIX MporpaMM, akBanapkos, nasxxu. Obunmne cpeacTs pasMeLlleHns U NUTaHKuS.

FeneHpxuk 6yayulero 3To:

OueHb COBPEMEHHbIV U CTUJIbHbINA KYPOPT MUPOBOIO YPOBHS ANt CEMEMHOrO OTAbIXa CPeAHEro M BbICLLErO

cnoes obuiectsa, ans uHTenamreHuun. Croga npuesxatoT MeXxayHapoaHble TYPUCTbI,

3TO 3KONOMMYECKN COXPaHHbINA MOpoA, C YHUKANbHOW KaMepHOW aTMocdhepon.

B Bonbluom 'eneHmkmke 6naroaapst 30HOBOM AMBEpPCU@UKaALIMM OTABIXAKOT BCE C/I0M O6OLLECTBa:

OT NOIUTUYECKON N BusHec-3nuThbl (Frenermxkmk) no monoaexu (kemnuurmu n CrA-30Hbl B

KypPOPTHBIX MECTHOCTSIX). [eNeHaKMK- 3TO BeayLumi KypopT EBponbl 1 A3un C

COBpPEMEHHOM MHMDPACTPYKTYPOK, Mo aTMocdhepe HanoMmuHatowmn JNlasypHbiin beper ®paHumm. Py .
FeneHaXuK- 3To ropoj 6yayLlero. I\_ L Design
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Today Brand Pyramid

NMupamunpaa 6peHaa Ha ceroaHs:

"MeneHmXUK - KYypopT, AOCTYNHbINA ANA Bcex"

AOCTYNHOCTD,
CYLHOCTb OTAbIX Ha 060 BKYC
MHAMBUAYANbHOCTb (FrOCTb) CEMbSAHWH, CPEeAHNN

KJ1aCC POCCUAH, JIETHEE BPEMHA

SMOLIMOHANbHBIN BbIOOP NpUBbIYKA, MPUBA3AHHOCTb K MECTY,
OCTeperaeTcs 3arpaHu4HbIX KypopTOB

PauMOHanbHbIN BEIOOP oo e pasBfieyeHuit, LWNPOKMiA BLIGOP MECT

pa3MeLLEHNS], SKOHOMUS Ha TpaHcnopTe (CBOM TPaHCMopT)
aTpnbyThl

OOCTYMHOCTb MUTAHUS PA3HOro YPOBHS U
YCNYr pa3HoOro ypoBHs (He Bceraa KadeCTBEHHbIX), OBOLUM N PPYKTbI



Future Brand Pyramid

NMupamupa 6penpa 6yayuiero:

"MeneHpXUK - pycckun AHTN6"

CTU1IbHOCTD,
CYLLI,HOCTb nporpeccmMBHOCTb
npecTmx
NHANBUAYANbHOCTb (FOCTb) CpPeHWI KNacc C JOCTaTKOM,
3/INTA, MeXAyHapoAHble TYPUCTI
3MOLIMOHANbHbIN BbIOOP yHUKanbHas atMocdepa, KayecTBo

CMOKOWNCTBUE, NPECTUX

paLMoHanbHbIM BbIOOP [OCTYMHOCTb, 6€30MacHOCTb, COBPEMEHHOCTB,

aveepcuunkaums, nctopuyeckoe 60raTtcTeo, TPAHCMoOpT

anM6yTb' OTAbIX B Ntoboe BpeMs rona, 060cob/1eHHOCTb,

6yXxTbl, 3AUTHBLIN CNOPT (IXTUHT, CepdUHT, ronbd),
9KONOrns, KpyrnoroanyHble MeponpuaTms, KadectBo cepBumca
* OCHOBaHUS: OrpaHMYEHHOCTb peakpuaLMOHHOW TEPPUTOPUM ropoja

HEe NMO3BONSIET pa3BMBaTb M€IEHAXMK KakK AOCTYrMHbIN KypopT, Pa3BMTME 30HOBOW AvBepcudbmKaLmm
(nocenku Bonblioro MeneHmKkmKa, 3K0-30Hbl) NO3BOMNUT 06ECMEUNTb OT/AbIX TEM, KTO HE B COCTOSIHUM OCTQHOBUTLCS B MeneHmpKunke



AHTNG6 (J1asypHbin beper ®paHuun)
Antibe (Cote D'Azur)

NHTepeCHO, HO HECKOJIbKO YenoBeK 04HOBPEMEHHO CpaBHUNN [eneHmXnK éyayuiero
J1asypHbIM beperoM ®paHuum

r. AHTU6
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Kpyriiorogn4dHsle HaripaB/ieHUA !

SWOT analisys

SWOT aHanus

EanHcTBeHHbIN Cyxoi Cpean3eMHOMOPCKMIA Skonorus 6yxTol

KNnMaT Ha nobepexbe TpaHcrnopT

0O60cobneHHOCTb U MUkpokMMmaT 6yxThbl Typuctnyeckas nHdpacTpykTypa
MHdbpacTpykTypa PassneyeHuii Cepsuc

KnumaTtunyeckuii KypopT O6bekTb\CobblTns KynbTypbl MUPOBOrO YPOBHS
NHBecTunoHHas MNpuknekaTenbHOCTb Bu3oBbIii Pexxum B Poccum

YHMKaNbHOCTb MPYPOAbl BCEro paioHa HepoctaTok deaepanbHOM peknambl

HayuHbiin LleHTp

CUJ1bHble CTOpPOHbI "S" | "W" cnabble CTOpOHbI

BO3MOXHOCTKU "O" | "T" onacHOCTH

MexayHapoaHbIv Typu3M (asponopT) okonorus 6yxTbl

CMNA \ banbHeonorus OemnuHr ueH n aHtupeknama(KpoiM 1 Typuust)
BusHec Typusm BoeHHble [encTBusi

DKO-TYpU3M

KyNbTypHO-UCTOPUYECKMIA TYpU3M

CnopT (SXTUHT, ronbd, AKTNNTHI, padTUH) P
AvBepcndukaums b.Menermkuka no 30HaM I L De5|gn
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Conceptual Studies
KoHuenTyasibHble NOMUCKMH Accoumaummn FeneHmKuKa

BUHOrpaa

CKaJibl

COCHbI

COJIHUE
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Conceptual Studies
KoHuenTyasibHble NONUCKU Accoumaummn MeneHmKunKa

XO0J104HbIE€ TOHAa
byxTa\
Hebo

ra/ibKa

Mope

HabepeXxHas r~
I\ L Design
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Conceptual Studies
KoHuenTyaJ/ibHbie NOUCKMU LiBeTa ['eneHgXunka

byxTa BUHOrpaa
ranbka CKaJlbl
Mope COCHbI
HabepexHas] CONHLE IC L Design
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Conceptual Studies

KOHuenTyaanble NMOUCKMU LIBeToBble coueTaHusa [ eneHakuka

LIBETOBOE
CoYeTaHue
"Jla3ypHbin beper"”

COCHbI

COJIHLUE
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Conceptual Studies

KoHuenTyaJ/ibHbie NOUCKMU LiBeTOBblE coYeTaHUA ['eneHaXXuKka

LIBETOBOE
coyeTaHue
"Heb6ecHbin ronybomn n 3onoto"

30J/10TO
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Brand Samples

NpumMmepbl 6peHaoB

KUIIP

3os0Toe 516710k0. OCTPOB BCEX CE30HOB
Golden Apple.Iseland of all seasons

<YPRD$ §°:

...the Golden Apple

ATymaHTa

GU’ANTA

<YPFPROLS

Every Day is Oppening
Kaskap1il 1eHDb - OTKPBITHE

every day is an opening day

ATLopen.com
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Brand Samples

NpumMmepbl 6peHaoB

IOpmasia

Jybau

[ITap:xa

City on the Wave
I'opox Ha BOJIHE

City of Gold
I'opop 3osota (Muposoit 3osotoit CoBeT)
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Brand Variations for Gelendzhik

NMpumMmepbl 6peHaoB NeneHpKmMkKa Tema: Betep 1 Mope

Ctwib : Kitaccuueckuit
Br160p: /[Bu:KeHME BIIEDPE

I'enenmxuk. OOroHss BeTep...

KypopT

I— E n E H >'K M K BapuaHT KoHIEnIuu ropojia, Kak Kypopra "HoBoro tuma",
A 06roHas setep ... IIPOrPECCUBHOIO U JUHAMUYHO JIETAILETO B OyAyIIee.

MecTo UHBECTHUITHU, CTPOUTEIHCTBA, PA3BUTHUS,

u 1ipu 3ToM- CITA KypopT ¥ MOpPCKOU paii Ha 3eMJI€.

Cnoran: OOrossist Berep...
KypopT

FEJIEHAXKUK DU Motto: Forereaching a wind...

[TonoxkuTesbHbIE CTOPOHBI

B jroroTurie ncmosIb30BaHbI ACCOIMAIIMH BETPA U BOJIHBL.
[mybuHa BOJTHBI IOYEPKHYTA [IBETOM- H3YMPY/I.
Betep u OpbI3ru- cepedbpo.

Py i
OTpunaTeIbHbIE CTOPOHEI I L Design

He sBisieTcss OCHOBHBIM CHIMBOJIOM TOPO/Ia-KypOPTa. \\VE N Co

development corporation






Brand Variations for Gelendzhik

Npumepbl 6peHaoB NeneHpgxukKa Tema: Topoji- Ha cuacTbe

Ctuiib : ApUCTOKPpATUUHBIN
Br160op: 3aBETHOCTH

FTEAEHAXUK

HAQ cHacTbhe

ITonoxuTeIbHBIE CTOPOHBI

YeTko IIPOYUTHIBACTCA CUJIIYIT 6YXTI>I Hu ee CMMBOJI- IIOAKOBaA.
Jlorotun COBpeMEHHbeI, 1 OJHOBPEMEHHO - U3BICKAHHBIH.

OTpHHaTeJIbeIe CTOPOHBI

I'enenmxxuk. Ha cuactee.
Gelendzhik. For Your Happiness.

BapuaHT Jorotuna kak o6pasa OyXThI-TIOJIKOBBI,
ob11ren3BecTHOTO Ha Beio Poccuio cumBosia IesteHmKuka.
Cuityst manamadra 'eseH/KIKa IJIaBHO ITepexouT B GopMy
MTOAKOBBI. JIOTOTHII BBITIOJTHEH B TEXHUKE ''CyXasi KUCTh .

Cioran: I'etegmxuk. Ha cuactbe.
Motto: Gelendzhik. For Your Happiness.
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Brand Variations for Gelendzhik
NMpumepbl 6peHaoB NeneHpgKuKa Tema: Bynymee

Crub : [Ipocron
Br16op: Jlunamuka

T'enenmxuk. MeuTsl COBIBAIOTCA.
Gelendzhik. Dreams come true.

Topog, yeTsmuii Kak sixta B Oy/yinee. fIXTa 1 MOpe- 3TO MEUTHI,

Gel en dZ h i k % KOTOpBIE MOTYT COBIThCA B ['eIeH/IIKIKe: TOPOJie Iporpecca,

dreams come true... W JUHAMUKH, Oy/TyIIEero.

| Cioran: eseHmxuK. MeuThl cOBIBAIOTCS.
reneHg>KnkK wilata Motto: Gelendzhik. Dreams come true.

rge meyrTbl c6bIBarOTCA... ‘

reneHgKnK wilia

rae Meytbl c6bIBalOTCH... ‘

ITostoxuTesibHbIE CTOPOHBI

YeTKO IPOUYHUTHIBAIOTCA MOTHUB HAaOEPEKHOH,
SIXTQ, JUHAMUYHOCTb.

VoS .
OTpuriatesibHblE CTOPOHBI I\ L Design
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